Mobile Marketing Gold Mine

Hi this is Kim Dushinski. Welcome to the
Mobile Marketing Gold Mine call.
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IR Discover
Mobile Marketing | Thjs is your opportunity to discuss mobile

and the marketing and the opportunities that are in
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A" Mobile for You sharing this with you.
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information.

8 O Uz O OonGadeitrl hawe my Twitter and my Facebook information, and would love to

stay connected with you in the social media, so feel free to connect with me there and converse
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graduated from college and | worked about a year, working for someone else, then | pretty

much launched my own business.
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: : : business marketing consultant. |

Kim DUSthkI did desktop publishing, | worked

with local businesses in the small

market and then | worked for a

variety of different kinds of

4 @KimDushinski

0 www.facebook.com/mobilemarketingprofits

Business owner for over 20 years

Small business marketing consultant companies, helping with their
Co-owner of book publicity firm with 8 employees marketing . Along the w ay |
Operations, marketing and Internet marketing decided to specialize in book
Author of The Mobile Marketing Handbook 5 o marketing and met up with a
Speak, write and train mobile marketing MObIle partner and together for 12 years
Mobile Women to Watch 2010 Maﬂ'ﬁm ’

we ran a book publicity firm and

% had 8 employees on staff andit
N was a pretty going enterprise, if

you will, for quite awhile .

Let me tell you a little abou t what I did while | was there . When we had the book publicity firm,
she did the publicity part of it and | managed the operations ¢ | did that part of having all the
client stuff, management, getting the clients, doing the marketing for our own company . |
learned internet marketing and used it for our own benefit as well as teaching how to do book
publicity and book marketing online, on the internet .
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by myself anymore . | decided to look for something that was fun, interesting and cutting edge,

new and fresh; and mobile came upon me. | actually just had gotten a new phone and when |
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text messaging. This was in 2006 when | started looking at it.

By 2007, | decided | really wanted to do this. | wanted
to learn mobile and go out there and my intention was
to go out and teach local businesses how to do mobile

Theyg = marketing . | needed to learn how to do this, so | started
IVl bl Ie looking for the information, where was the info -course,
wherewasaclas®( wUl EOPal EwUI | Ul wUl EOOa
IVIarkEtI ng anythin g. Because | had come from the book publicity
' world and publishing world, | immediately thought,
Handho this would be a perfect opportunity for a book, and
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e , YNAMI businesses, specifically diving in and using practical
strategies | literally decided to write a book on it
myself.2 OwUT E Uz U wMRtieMbbile(Marketing U1 w

Handbooland that has been out since the beginning of
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see some other books on moblles comingout in the
more practical base as well.

What | do now is that | speak, write and train on mobile marketing . | work with businesses that

need to do mobile marketing and they want to learn how to do it and bring customers in the

door. | also work with people whoar I wOOOOPOT wUOOWUUEUUWEWEUUDPOI UUwhOu
saying, ghis is a really exciting new opportunity .( Z EwOD Ol wUOwOl EUQwWOOUT wEEOU!L
ity Zhat was kind of surprising to me, actually, that there were a lot of people coming to me for

that after having read my book.3 17T EUz Uwil ObPw( wi O0OwbOUOwWUI EVwEUI OE
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done up to a certain point, will blend together and give you the

exact platform that you need for the thing that you need to do
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being in book marketing, having done the operations, doing
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listed on the Mobile Women to Watch list that the Mobile Marketer

puts out for 2010.3 T EUz Uwx Ul U0a wOUET wbi E U wbDtwdtwti-Etw( wE OwE
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mean a lot of things, it does mean a lot of thingst b1 z OOwl OwoOYI VUwUT .BvoyOwb T ECwi B
does mobile matter? Do you really need to be paying attention to it? It really is the year of

mobile, isitnot?6 T EUz Uwl Els thdreCae@doryfor you to be paying attention now?
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What’s Included in Gold Mine marketing toolbox . This is really the
‘ o x EUUWEEOUUwPT EUZIJwT ODOT w
o sl what can be done, what are the tools?
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Do you Really Need to Pay Attention Yet? 311 Ul Z UWEOWEPI UOOawooUwol

Mobile Marketing Toolbox
What You Can DO with Mobile
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to you about what they are. Then, the

bigquestiont PT 1 Ul z UwUT T wOOOI ao
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the monetization strategies and what is

it that you can do from knowing that

mobile is out there and mobile

marketing is happening and all this and

what could be your next step? ( 7 OOWE OU O wU E O ® how 6 get stalted ih EnGbileland) | E U w
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you know what it is that we can do together, moving forward.

Monetization Strategies
Where’s the Money in Mobile?

How to Get Started
Your Next Step
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What is mobile marketing? Mobile marketing Whatis Mobile Marketing?
is businesses COMMUNICATING wit h Businesses COMMUNICATING
consumers on their mobile phones with their with consumers
explicit permission at the right time, at the on their mobile phones,
right place while providing relevant value . with their explicit permission,

at the right time, at the right place
while providing RELEVANT value.
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that there are a lot of layers built in there.
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all caps. | really want to make sure that you
understand that maobile is not just about
pushing information to people on their
OOEDPOI wEI YPEI OWEUUwWPUzUwUI EQOIUBEE WDk BHAEODEBD D O
definitely not just s omething for businesses going one way to consumers
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permission for that per se, but when you look at the text messaging realm, absolutely! 8 OU wE 0Oz Uw
want to do anything that is not with the explicit permission of the person who hasthat device

Ul EQwa OUz Ul wlrhed,BEne @BallyeddiithipartiodtBe marketi ng minds, is the right

time, at the right place because there is so much marketing and advertising out there that just
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whole different case than with stuff that just comes atme.3 1 EUz UwbT EVUWOOEDOI wOEUOI
UT E begdéfinition .
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here. For those of you who know me at

_ all, know that | feel very strongly
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A get-rich-quick scheme not sending unwanted messageslit is

never, ever, eve okay to send

someone a messagdo their mobile

device, on their mobile phone if they

did not explicitly ask for it . If that sort
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the death of mobile marketing as a

tool, because consumers will not put

up withit + ( wup 0Oz UOuUNDB® U wb OOz U
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A stand alone marketing tool

Mobile is also not a get rich quick scheme. Despite my naming of this call, the Gold Mine, |
PEOQUwWUOWOEOI wUUUI wlT E U wathatmobil®i® thauting thal withig DwOOUwUE a b
OPOUUI UwadUz Ul wi 60T wOOwWT EY]I WwEwWwOB(QQDWEEKEOOQEU Bu i
suggesting that! Anything that you do, any sort of business that you build requires effort and

energy and investment of time and learning, doing things properly .2 Owb Uz UwdOOU wE wl T OwU
UETT Ol OWEOUT OUT T wPUwWPUWEwWYT UawxOPl Ul UOWUOOOOWE wx O
to talk about that as well.
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sort of marketing is not wise if what they do is drop everything that they are already doing

when the next thing comes along, and mobile is no exception. You will never hear me saying
things that mobile is taking over an d all other marketing is gone; silly things like e -mail is dead,
or anything like that . Mobile is a great new tool to add in and make better all of the things that
are already being done, and it can do it in a very powerful way.
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does mobile really matter? Why Mobile Matters

" 1 Ul gtdilsticihat shows the
world population, rightno w b1 z Ul
approaching 7 billion people; and 5000000000 |
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subscriptions are right at 5 billion . |
want to make it clear, the cell phone
subscriptions are not at 5 billion right 2000000000
OO0POwWUT T az Ul wWEUUUI
(wUx] EQwi T Ul wbOw x «
going to be, predicted to be, 5 billion

by the end of the year.

5,000,000,000

World Population Cell Phone Subscriptions Internet Users
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population statistics, infants and very young children and even elderly folks, the folks 90 and

over, the ones that are really nat likely to have a phone, if you take a look at that, my gosh,

pretty much anyone with any purchasing power at all, has a cell phone. If you contrast that
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doing with internet marketing and
the internet being this huge, big
thing; this statistic shows you that
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is already and is going to be.

Furthermore, if you take a look at
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Facebook users (you know

Facebook is quite the thing right
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users.

E-mail, people who use e-mail worldwide is about at 1.3 billion, but if you look at who is using
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than are using e-mail, yet we use e-mail probably every day in our businesses. Also, social

| bring this up because statistics
show that mobile use within folks
who are doing social media, like
Facebookt again they have 400
mill ion users, recently announced
that 100million of them are
accessing the site via their mobile
device.

Why this is important is that yo u

either are, or have clients, (and |

assume some folks listening in are

marketing people and have clients);

these folks are using social media
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big and exciting and you are, for yourself . SOwpP T E0wa OU wOil 1 EwUOOwUI EOPA&T wbUuw
UOEDPEOwWOlI EPEOwWadlz Ul wEOUOWEOUI EEa wE OP fpt hecad&E DOI1 wOE
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essentially already in the palm of their hand, and you may not even know it .
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