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Mobile Marketing Gold Mine  
 

 

Hi this is Kim Dushinski. Welcome to the 

Mobile Marketing Gold Mine call.  

 

This is your opportunity to discuss mobile 

marketing and  the opportunities that are in 

mobile for you . (ɀÔɯÙÌÈÓÓàɯÌßÊÐÛÌËɯÛÖËÈàɯÛÖɯÉÌɯ

sharing this with  you.  

 

(ɀËɯÓÐÒÌɯÛÖɯÎÐÝÌɯàÖÜɯÈɯÓÐÛÛÓÌɯÐÕÍÖÙÔÈÛÐÖÕɯÈÉÖÜÛɯ

ÞÏÖɯ(ɯÈÔɯÈÕËɯÞÏàɯÐÛɯÐÚɯÛÏÈÛɯ(ɀÔɯÎÐÝÐÕÎɯàÖÜɯÛÏÐÚɯ

information.  

 

8ÖÜɀÓÓɯÕÖÛÐÊÌɯon here that I have my Twitter and my Facebook information, and would love to 

stay connected with you in the social media, so feel free to connect with me there and converse 

with me . (ɀËɯÓÐÒÌɯÛÖɯÚÈàɯÛÏÈÛɯ(ɯÏÈÝÌɯÉÌÌÕɯÈɯÉÜÚÐÕÌÚÚɯÖÞÕÌÙɯÍÖÙɯÖÝÌÙɯƖƔɯàÌÈÙÚ. Pretty much I 

graduated from college and I worked about a year, working for someone else, then I pretty 

much launched my own bus iness.  

 

(ÕɯÛÏÈÛɯÛÐÔÌȮɯ(ɀÝÌɯÉÌÌÕɯÈɯÚÔÈÓÓɯ

business marketing consultant. I 

did desktop publishing, I worked 

with local businesses in the small 

market and then I worked for a 

variety of different kinds of 

companies, helping with their 

marketing . Along the w ay I 

decided to specialize in book 

marketing and met up with a 

partner and together, for 12 years 

we ran a book publicity firm  and 

had 8 employees on staff and it 

was a pretty going enterprise, if 

you will, for quite awhile .  

 

Let me tell you a little abou t what I did while I was there . When we had the book publicity firm, 

she did the publicity part of it and I managed the operations ɬ I did that part of having all the 

client stuff, management, getting the clients, doing the marketing for our own company . I 

learned internet marketing and used it for our own benefit as well as teaching how to do book 

publicity and book marketing online, on the internet .  

 

6ÌɯËÐËɯÛÏÈÛɯÍÖÙɯØÜÐÛÌɯÈÞÏÐÓÌȮɯÛÏÌÕɯÚÏÌɯËÌÊÐËÌËɯÚÏÌɯËÐËÕɀÛɯÞÈÕÛɯÛÖɯÊÖÕÛÐÕÜÌɯËÖÐÕÎɯÐÛɯɬ she had a 

baby and ÞÈÕÛÌËɯÛÖɯÉÌɯÈɯÔÖÔȮɯÚÖɯ(ɯÚÛÈÙÛÌËɯÓÖÖÒÐÕÎɯÍÖÙɯÖÛÏÌÙɯÖ××ÖÙÛÜÕÐÛÐÌÚȰɯ(ɯËÐËÕɀÛɯÞÈÕÛɯÛÖɯËÖɯÐÛɯ
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by myself anymore . I decided to look for something that was fun, interesting and cutting edge, 

new and fresh; and mobile came upon me. I actually just had gotten a new phone and when I 

ÙÌÈÓÐáÌËɯ(ɯÊÖÜÓËɯËÖɯÈɯÓÖÛɯÔÖÙÌɯÞÐÛÏɯÛÏÐÚɯÚÜÊÒÌÙȮɯÛÏÌÕɯÔÈÒÌɯ×ÏÖÕÌɯÊÈÓÓÚȱ(ɯÊÖÜld go online, do 

text messaging. This was in 2006 when I started looking at it .  

 

By 2007, I decided I really wanted to do this. I wanted 

to learn mobile and go out there and my intention was 

to go out and teach local businesses how to do mobile 

marketing . I needed to learn how to do this, so I started 

looking for the information, where was the info -course, 

where was a class? (ɯÙÌÈÓÐáÌËɯÛÏÌÙÌɯÙÌÈÓÓàɯÞÈÚÕɀÛɯ

anythin g. Because I had come from the book publicity 

world and publishing world, I immediately thought, 

this would be a perfect opportunity for a book, and 

ÚÐÕÊÌɯÛÏÌÙÌɯÞÈÚÕɀÛɯÖÕÌɯÛÏÈÛɯÞÈÚɯÎÌÈÙÌËɯÛÖÞÈÙËÚ 

businesses, specifically diving in and using practical 

strategies; I literally decided to write a book on it 

myself. 2ÖɯÛÏÈÛɀÚɯÞÏÌÕɯ(ɯÞÙÖÛÌɯThe Mobile Marketing 

Handbook and that has been out since the beginning of 

ƖƔƔƝɯÈÕËɯÐÛɀÚɯËÖÐÕÎɯÝÌÙàɯÞÌÓÓ. -ÖÞɯàÖÜɀÙÌɯÚÛÈÙÛÐÕÎɯÛÖɯ

see some other books on mobiles coming out in  the 

more practical base as well. 

 

What I do now is that I speak, write and train on mobile marketing . I work with businesses that 

need to do mobile marketing and they want to learn how to do it and bring customers in the 

door. I also work with people who ar ÌɯÓÖÖÒÐÕÎɯÛÖɯÚÛÈÙÛɯÈɯÉÜÚÐÕÌÚÚɯÐÕɯÔÖÉÐÓÌȮɯÚÖɯÔÈàÉÌɯÛÏÌàɀÙÌɯ

saying, ȿthis is a really exciting new opportunity . (ɀËɯÓÐÒÌɯÛÖɯÓÌÈÙÕɯÔÖÙÌɯÈÉÖÜÛɯÐÛȱÏÖÞɯËÖɯ(ɯËÖɯ

itȳɀ That was kind of surprising to me, actually, that there were a lot of people coming to me for 

that after having read my book . 3ÏÈÛɀÚɯÏÖÞɯ(ɯÎÖÛɯÐÕÛÖɯÛÏÈÛɯÈÙÌÕÈ.  

 

(ɯÍÐÕËɯÐÛɯÚÖɯÐÕÛÌÙÌÚÛÐÕÎɯÛÏÈÛɯÐÕɯÓÐÍÌɯÖÍÛÌÕɯÛÐÔÌÚɯÛÏÌɯÛÏÐÕÎÚɯÛÏÈÛɯàÖÜɀÝÌɯ

done up to a certain point, will blend together and give you the 

exact platform that you need for the thing that you need to do 

next. 3ÏÈÛɀÚɯÞÏÌÕɯ(ɯÙÌÈÓÐáÌËɯÛÏÈÛɯÏÈÝÐÕÎɯÈÓÓ of the concepts of me 

being in book marketing, having done the operations, doing 

ÐÕÛÌÙÕÌÛɯÔÈÙÒÌÛÐÕÎȮɯÔÈÙÒÌÛÐÕÎɯàÖÜÙɯÖÞÕɯÉÜÚÐÕÌÚÚȰɯÐÛɀÚɯÈÓÓɯÚÖÙÛɯÖÍɯ

ÍÈÓÓÐÕÎɯÐÕÛÖɯ×ÓÈÊÌɯÍÖÙɯÞÏÈÛɯ(ɀÔɯËÖÐÕÎɯÕÖÞ. (ɀÔɯÙÌÈÓÓà happy to be 

listed on the Mobile Women to Watch list that  the Mobile Marketer 

puts out for 2010. 3ÏÈÛɀÚɯ×ÙÌÛÛàɯÔÜÊÏɯÞÏÈÛɯÐÛɯÐÚɯÛÏÈÛɯ(ɯËÖɯÈÕËɯÞÏàɯÐÛɯ

ÐÚɯÛÏÈÛɯ(ɀÔɯÛÌÈÊÏÐÕÎɯÈÉÖÜÛɯÔÖÉÐÓÌɯÔÈÙÒÌÛÐÕÎȭ 

 

6ÏÈÛɯÞÌɀÙÌɯÎÖÐÕÎɯÛÖɯÊÖÝÌÙɯÛÖËÈàȮɯÞÏÈÛɀÚɯÐÕÊÓÜËÌËɯÐÕɯÛÏÌɯ&ÖÓËɯMine, is mobile marketing 

defined. (ɀÔɯÎÖÐÕÎɯÛÖɯÎÖɯÐÕÛÖɯÞÏÈÛɯÐÛɯÐÚȮɯÞÏÈÛɯÐÛɯÐÚÕɀÛȱȭȭÉÌÊÈÜÚÌɯÐÛɀÚɯÒÐÕËɯÖÍɯÈɯÛÌÙÔɯÛÏÈÛɯÊÖÜÓËɯ

mean a lot of things, it does mean a lot of things ɬ ÞÌɀÓÓɯÎÖɯÖÝÌÙɯÛÏÈÛȮɯÞÏÈÛɯÌßÈÊÛÓàɯÐÛɯÐÚ. Why 

does mobile matter? Do you really need to be paying attention to it?  It really  is the year of 

mobile , is it not? 6ÏÈÛɀÚɯÏÈ××ÌÕÐÕÎȳ Is there a reason for you to be paying attention now?  
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3ÏÌÕȮɯÓÌÛɀÚɯËÐÝÌɯÐÕÛÖɯÛÏÌɯÔÖÉÐÓÌɯ

marketing toolbox . This is really the 

×ÈÙÛɯÈÉÖÜÛɯÞÏÈÛɀÚɯÎÖÐÕÎɯÖÕɯÐÕɯÔÖÉÐle, 

what can be done, what are the tools? 

 ÎÈÐÕȮɯÐÛɀÚɯÈɯÙÌÈÓÓàɯÉÙÖÈËɯÚÜÉÑÌÊÛ. 

3ÏÌÙÌɀÚɯÈÕɯÈÞÍÜÓÓàɯÓÖÛɯÖÍɯÛÏÐÕÎÚɯÛÏÈÛɯÊÈÕɯ

ÉÌɯËÖÕÌɯÐÕɯÔÖÉÐÓÌɯÈÕËɯ(ɀÔɯÎÖÐÕÎɯÛÖɯÛÈÓÒɯ

to you about what they are . Then, the 

big question ɬ ÞÏÌÙÌɀÚɯÛÏÌɯÔÖÕÌàȮɯ

ÞÏÌÙÌɀÚɯÛÏÌɯÔÖÕÌàɯÐÕɯÔÖÉile? What are 

the monetization strategies and what is 

it that you can do from knowing that 

mobile is out there and mobile 

marketing is happening and all this and 

what could be your next step? (ɀÓÓɯÈÓÚÖɯÛÈÓÒɯÛÖɯàÖÜɯÈÉÖÜÛɯÛÏÈÛɯɬ how to get started in mobile and 

Ú×ÌÊÐÍÐÊÈÓÓàɯÏÖÞɯ(ɯÊÈÕɯÏÌÓ×ɯàÖÜȱȭɯ ÉÚÖÓÜÛÌÓàɯ(ɯÞÈÕÛɯÛÖɯÔÈÒÌɯÚÜÙÌɯÛÏÈÛɯÉàɯÛÏÌɯÌÕËɯÖÍɯÛÏÐÚɯÊÈÓÓȮɯ

you know what it is that we can do together, moving forward.  

 

2ÖȮɯÓÌÛɀÚɯËÐÝÌɯÐÕȵ 

 

What is mobile marketing? Mobile marketing 

is businesses COMMUNICATING wit h 

consumers on their mobile phones with their 

explicit permission at the right time, at the 

right place while providing relevant value .  

 

(ÍɯàÖÜɯÓÖÖÒɯÈÛɯÛÏÐÚɯËÌÍÐÕÐÛÐÖÕȮɯàÖÜɀÓÓɯÕÖÛÐÊÌɯ

that there are a lot of layers built in there . 

8ÖÜɀÓÓɯÕÖÛÐÊÌɯÛÏÈÛɯ(ɯÏÈÝÌ communicating in 

all caps. I really want to make sure that you 

understand that mobile is not just about 

pushing information to people on their 

ÔÖÉÐÓÌɯËÌÝÐÊÌȮɯÉÜÛɯÐÛɀÚɯÙÌÈÓÓàɯÈÉÖÜÛɯÊÖÔÔÜÕÐÊÈÛÐÕÎɯÞÐÛÏɯÛÏÌÔɯɬ ÐÛɀÚɯÈɯÛÞÖɯÞÈàɯÚÛÙÌÌÛ. (ÛɀÚɯ

definitely not just s omething for businesses going one way to consumers.  

 

3ÏÌɯÖÛÏÌÙɯ×ÈÙÛɯÖÍɯÛÏÈÛɯÐÚɯÛÏÈÛɯÐÛɀÚɯÙÌÈÓÓàɯÈÉÖÜÛɯ×ÌÙÔÐÚÚÐÖÕ. Obviously there are some areas in 

ÔÖÉÐÓÌȮɯÞÏÌÙÌɯÛÏÌÙÌɀÚɯÔÖÉÐÓÌɯÈËÝÌÙÛÐÚÐÕÎɯÈÕËɯÈËÚɯÖÕɯÈɯÔÖÉÐÓÌɯÞÌÉÚÐÛÌɯÈÕËɯàÖÜɯÙÌÈÓÓàɯËÖÕɀÛɯÕÌÌËɯ

permission for that per se, but when you look at the text messaging realm, absolutely! 8ÖÜɯËÖÕɀÛɯ

want to do anything that is not with the explicit permission of the person who has that device 

ÛÏÈÛɯàÖÜɀÙÌɯÚÌÕËÐÕÎɯÚÛÜÍÍɯÛÖ. Then, the really exciting part for the marketi ng minds, is the right 

time, at the right place because there is so much marketing and advertising out there that just 

ÙÌÈÊÏÌÚɯ×ÌÖ×ÓÌɯÖÕɯËÌÈËɯÌÈÙÚȰɯÈÕËɯÐÕɯÛÏÈÛɯÊÈÚÌȮɯÐÛɀÚɯÑÜÚÛɯÞÈÚÛÌË. But if something is relevant to the 

×ÌÙÚÖÕɯÎÌÛÛÐÕÎɯÐÛȮɯÐÛɀÚɯØÜÐÛÌɯÌßÊÐÛÐng. I know, for example, when I get an e-mail from a company 

ÛÏÈÛɯ(ɀÔɯÓÖÖÒÐÕÎɯÍÖÙÞÈÙËɯÛÖɯËÖÐÕÎɯÉÜÚÐÕÌÚÚɯÞÐÛÏȱȭÔÈàÉÌɯÐÛɀÚɯÚÖÔÌÛÏÐÕÎɯ(ɀÔɯÌß×ÌÊÛÐÕÎȮɯÛÏÈÛɀÚɯÈɯ

whole different case than with stuff that just comes at me . 3ÏÈÛɀÚɯÞÏÈÛɯÔÖÉÐÓÌɯÔÈÙÒÌÛÐÕÎɯÐÚȮɯ

ÛÏÈÛɀÚɯÛhe definition .  



 

© 2010 Kim Dushinski, Mobile Marketing Profits (www.mobilemarketingprofits.com) 4 

 

+ÌÛɀÚɯÛÈÓÒɯÈÉÖÜÛɯÞÏÈÛɯÐÛɯÐÚÕɀÛ. 8ÖÜɀÓÓɯ

ÕÖÛÐÊÌɯÛÏÈÛɯÛÏÌÙÌɀÚɯÈɯÉÐÎɯ-.ɯ2/ ,ɯ

here. For those of you who know me at 

all, know that I feel very strongly 

ÈÉÖÜÛɯÛÏÐÚȱȭɯÛÏÈÛɯÔÖÉÐÓÌɯÔÈÙÒÌÛÐÕÎɯis 

not sending unwanted  messages! It is 

never, ever, ever okay to send 

someone a message to their mobile 

device, on their mobile phone if they 

did not  explicitly ask for it . If that sort 

ÖÍɯÛÏÐÕÎɯÐÚɯÏÈ××ÌÕÐÕÎȮɯÐÛɀÚɯÎÖÐÕÎɯÛÖɯÉÌɯ

the death of mobile marketing as a 

tool, because consumers will not put 

up with it ɬ (ɯÞÖÕɀÛȮɯàÖÜɯÞÖÕɀÛ. Your 

×ÈÙÌÕÛÚȮɯàÖÜÙɯÒÐËÚȮɯÕÖÉÖËàɯÞÈÕÛÚɯÛÖɯÏÈÝÌɯÔÌÚÚÈÎÌÚɯÊÖÔÌɯÈÛɯÛÏÌÔɯÛÏÈÛɯÛÏÌàɯËÖÕɀÛɯÞÈÕÛ.  

 

Mobile is also not a get rich quick scheme. Despite my naming of this call, the Gold Mine, I 

ÞÈÕÛɯÛÖɯÔÈÒÌɯÚÜÙÌɯÛÏÈÛɯàÖÜɯÒÕÖÞɯÛÏÈÛɯ(ɀÔɯÕÖÛɯÚÈàÐÕÎ that mobile is the thing that within 10 

ÔÐÕÜÛÌÚɯàÖÜɀÙÌɯÎÖÐÕÎɯÛÖɯÏÈÝÌɯÈɯÔÐÓÓÐÖÕɯËÖÓÓÈÙÚɯÓÈÕËɯÐÕɯàÖÜÙɯÉÈÕÒɯÈÊÊÖÜÕÛɯɬ (ɀÔɯÈÉÚÖÓÜÛÌÓàɯÕÖÛɯ

suggesting that! Anything that you do, any sort of business that you build requires effort and 

energy and investment of t ime and learning, doing things properly . 2ÖɯÐÛɀÚɯÕÖÛɯÈɯÎÌÛɯÙÐÊÏɯØÜÐÊÒɯ

ÚÊÏÌÔÌȰɯÈÓÛÏÖÜÎÏɯÐÛɯÐÚɯÈɯÝÌÙàɯ×ÖÞÌÙÍÜÓɯÛÖÖÓȮɯÈɯ×ÖÞÌÙÍÜÓɯÔÈÙÒÌÛɯÈÕËɯÉÐÎɯÔÈÙÒÌÛɯÈÕËɯÞÌɀÙÌɯÎÖÐÕÎɯ

to talk about that as well.  

 

(ÛɀÚɯÈÓÚÖɯÕÖÛɯÈɯÚÛÈÕËɯÈÓÖÕÌɯÔÈÙÒÌÛÐÕÎɯÛÖÖÓ. I bring this up because any business that is doing any 

sort of marketing is not wise if what they do is drop everything that they are already doing 

when the next thing comes along, and mobile is no exception. You will never hear me saying 

things that mobile is taking over an d all other marketing is gone; silly things like e -mail is dead, 

or anything like that . Mobile is a great new tool to add in and make better all of the things that 

are already being done, and it can do it in a very powerful way.  

 

3ÏÈÛɀÚɯÈÓÓɯÍÐÕÌɯÈÕËɯËÈÕËà, but why 

does mobile really matter?  

 

'ÌÙÌɀÚɯÈɯstatistic that shows the 

world population, right no w ÞÌɀÙÌɯ

approaching 7 billion people; and 

àÖÜɀÓÓɯÕÖÛÐÊÌɯÛÏÈÛɯÛÏÌɯÊÌÓÓɯ×ÏÖÕÌɯ

subscriptions are right at 5 billion . I 

want to make it clear, the cell phone 

subscriptions are not at 5 billion right 

ÕÖÞȮɯÛÏÌàɀÙÌɯÊÜÙÙÌÕÛÓàɯÈÛɯƘȭƚɯÉÐÓÓÐÖÕɯÈÚɯ

(ɯÚ×ÌÈÒɯÏÌÙÌɯÐÕɯ ×ÙÐÓɯÖÍɯƖƔƕƔȰɯÉÜÛɯÐÛɀÚɯ

going to be, predicted to be, 5 billion 

by the end of the year.  
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2ÖȮɯÛÏÌɯÙÌÈÓÐÛàɯÐÚɯÛÏÈÛɯÐÛɀÚɯÈɯÏÜÎÌɯÕÜÔÉÌÙɯÖÍɯ×ÌÖ×ÓÌɯÞÏÖɯÏÈÝÌɯÊÌÓÓɯ×ÏÖÕÌs. If you take out of the 

population statistics, infants and very young children and even elderly folks, the folks 90 and 

over, the ones that are really not likely to have a phone, if you take a look at that, my gosh, 

pretty much anyone with any purchasing  power at all, has a cell phone. If you contrast that 

ÞÐÛÏɯÛÏÌɯÐÕÛÌÙÕÌÛȮɯàÖÜɀÓÓɯÕÖÛÐÊÌɯÛÏÈÛɯÛÏÌɯÐÕÛÌÙÕÌÛɯÜÚÌÙÚɯÈÙÌɯÕÖÛɯÌÝÌÕɯÈÛɯƖɯÉÐÓÓÐÖÕɯÞÖÙÓËÞÐËÌ.  

 

 ÓÓɯÖÍɯÛÏÌɯÛÏÐÕÎÚɯÛÏÈÛɯÞÌɀÝÌɯÉÌÌÕɯ

doing with internet marketing and 

the internet being this huge, big 

thi ng; this statistic shows you that 

ÐÛɀÚɯÙÌÈÓÓàɯÕÖÛɯÈÚɯÉÐÎɯÈÚɯÞÏÈÛɯÔÖÉÐÓÌɯ

is already and is going to be.  

 

Furthermore, if you take a look at 

ÛÏÐÚɯÚÛÈÛÐÚÛÐÊȮɯàÖÜɀÓÓɯÕÖÛÐÊÌɯÛÏÈÛɯ

Facebook users (you know 

Facebook is quite the thing right 

ÕÖÞȺȮɯÛÏÌàɀÝÌɯÑÜÚÛɯÎÖÛ 400 million 

users.  

 

 

E-mail, people who use e-mail worldwide is about at 1.3 billion, but if you look at who is using 

ÛÌßÛɯÔÌÚÚÈÎÐÕÎȮɯÐÛɀÚɯÈÉÖÜÛɯƗɯÉÐÓÓÐÖÕȮɯÚÖɯÛÏÌɯÙÌÈÓÐÛàɯÐÚɯÛÏÈÛɯÔÖÙÌɯ×ÌÖ×ÓÌɯÈÙÌɯÜÚÐÕÎɯÛÌßÛɯÔÌÚÚÈÎÐÕÎɯ

than are using e-mail, yet we use e-mail probably every day in our businesses. Also, social 

ÔÌËÐÈȱȭȭÚÖÊÐÈÓɯÔÌËÐÈɯÐÚɯÏÈÝÐÕÎɯÈɯÙÌÈÓÓàɯÉÐÎɯÐÔ×ÈÊÛɯÖÕɯÔÖÉÐÓÌ.  

 

I bring this up because statistics 

show that mobile use within folks 

who are doing social media, like 

Facebook ɬ again they have 400 

mill ion users, recently announced 

that 100 million of them are 

accessing the site via their mobile 

device.  

 

Why this is important is that yo u 

either are, or have clients, (and I 

assume some folks listening in are 

marketing people and have clients); 

these folks are using social media. 

3ÏÌàɀÙÌɯÛÙàÐÕÎɯÛÖɯÓÌÈÙÕɯÐÛ. (ÛɀÚɯÝÌÙàɯ

big and exciting and you are, for yourself . SÖɯÞÏÈÛɯàÖÜɯÕÌÌËɯÛÖɯÙÌÈÓÐáÌɯÐÚɯÛÏÈÛɯÐÍɯàÖÜɀÙÌɯËÖÐÕÎɯ

ÚÖÊÐÈÓɯÔÌËÐÈȮɯàÖÜɀÙÌɯÈÓÚÖɯÈÓÙÌÈËàɯËÖÐÕÎɯÔÖÉÐÓÌɯÔÈÙÒÌÛÐÕÎȮɯÞÏÌÛÏÌÙɯàÖÜɯÙÌÈÓÐáÌɯÐÛɯÖÙ not because 

anyÛÐÔÌɯÚÖÔÌÖÕÌɯÐÚɯÐÕÛÌÙÈÊÛÐÕÎɯÞÐÛÏɯàÖÜÙɯÉÜÚÐÕÌÚÚɯÖÙɯàÖÜɯÖÕɯÛÏÌÐÙɯÔÖÉÐÓÌɯËÌÝÐÊÌȮɯàÖÜɀÙÌɯ

essentially already in the palm of their hand, and you may not even know it .  


